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When it’s 


‘FULL SPEED AHEA 


let Barrett SPEED 
your roofing jobs! 


As American industry ‘“‘pulls back the 


throttle’’ on our vast rearmament pro- 
gram, needs will often suddenly be dis- 
covered for new roofs. New roofs for old 
plants, as well as roofs for new plants. 


You can turn to Barrett with absolute 
confidence when you're called upon to 
build a long-lasting built-up roof in the 
shortest possible time! Barrett speeds 
your roofing jobs in 3 important ways: 


Barrett speeds specifications. Ready at hand 
are Barrett time-tested, scientifically calcu- 
lated application specifications for almost 
every built-up roofing problem. These are 
available to you to provide a sound basis for 
estimating. They protect you... as well as 
your customer 


Barrett speeds deliveries. Strategically 
located supply points enable us to rush 
materials to your job when they are needed 


Barrett speeds application. Barrett does not 
have to rely on outside sources of supply for 
roofing pitch and felt. Because Barrett* pitch 
and felt are made in our own factories, their 
production can be controlled to meet de- 
mands. You can be sure that you will get the 
materials you want when you need them. No 
time lost on the job! Moreover, you can be 
sure that these materials will be of uniform 
high quality. 


But don’t wait until you're up against it before ordering 


necessary roofing materic!s. Call or write Barrett today. 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6. N.Y 
36th & Gray’s Ferry Ave., Philadelphia 46, Pa. 
205 W. Wacker Drive, Chicago 6, il! 
1327 Erie Street, Birminghom 8, Aichome 
in Canada: The Barrett Company, Lid., 5551 St. Hubert St., Montreal, P. Q. 
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Woodtex Red Blend 


NOW! sce 


SHINGLES 


in Magnificent Two-Tone Colors! 


To the arresting color range offered in Woodtex are 
added two new beauties—two-tone green and two- 


Woodtex Two-tone Green. 
tone black 


Woodtex—-one of the most luxurious and rugged 
asphalt shingles in America—now is offered in eight 
blends and tones. The raised grain not only captures 
the charm of hand-split shakes, but serves to reinforce 
the shingle against the wind. Heavier than ordinary 
shingles—weighs 250 Ibs. per square—-it is ideal for 
re-roofing as well as new roofs 


Woodtex gives any home more than protection—it 
gives it personality too. 


Woodtex now comes in green, gray, red, brown, pastel 
hlue and pastel green blends, two-tone green, and two- 
tone black. Z 
Woodtex Two-tone Black. 


Asli, Cortain-teed ASPHALT ROOFING + SHINGLES + SIDINGS 


Annan ASBESTOS CEMENT ROOFING AND SIDING SHINGLES 
I uolity mode Certain... Satisfaction Guaranteed GYPSUM PLASTER + LATH » WALLBOARD » ROOF DECKS 
CERTAIN-TEED PRODUCTS CORPORATION ACOUSTICAL TILE INSULATION — FIBERBOARD 


ARDMORE, PENNSYLVANIA 
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Easiest for you...best for the customer! 


REYNOLDS uptime’ ALUMINUM GUTTERS 








“Rustproof—at cies 


less than half the price 
of other rustproof 
gutters!” 


REYNOLDS Lifetime ALUMINUM 
FLASHING 

Rustproof flashing at less than half the 
cost of other rustproof materials, Non 
staining, too! Easiest to cut, shape and 
trim, In 50-foot rolls of 14”, 20” and 
28” width, .019" thickness; also 20° 
width in .024” thickness. Flat sheet 28” 
wide in lengths up to 12 


“Light to handle 


-a quick job!” , 





Your men do 
of these alumi 





REYNOLDS ALUMINUM 

REFLECTIVE INSULATION 
The quickest effective job of insulation 
for you...easy to sell. Aluminum foil 
on one or both sides of kraft paper... 
reflects up to 95% of radiant heot... 
reduces summer temperatures up to 15° 
saves winter fuel. One 15-lb. roll 
contains 250 sq. ft. 25”, 33", 36” wide 


Re, 
Ndustrig} Holt 


"Slip-joint 
connectors—no 


soldering!" 


more jobs, an, 
‘num 


nd reside 
= ‘Round. — gut. 
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REYNOLDS Lifetime ALUMINUM 
NAIL! 


Essential with aluminum application; 
best for all wood and composition roof- 
ing. Drive well. Hold firm. Can't rust 
loose. Almost three times as many nails 
per pound. Types and sizes for every 
roofing use...also for siding, wallboard. 
With or without neoprene washers. 


REYNOLDS ALUMINUM 


For more information, call the Reynolds Dealer or Office listed under ‘Building Materials” in classified phone 
books. Or write Reynolds Metals Company, Building Products Division, 2004 South Ninth St., Louisville 1, Ky. 
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Easy application—that’s one of the big 
reasons why so many roofing contractors 
like Armstrong’s Temlok® Roof Insulation 

This sturdy fiberboard comes in easy-to- 
handle 24” x 48” pieces. Boards are light- 
weight, yet strong and flexible. They won't 
break readily, crush at the edges, or indent 
easily. You can lift Temlok to the roof in 
slings and wheel pitch carts over it without 
damage. These rugged qualities save you 
time and trouble on the job. 

Fitting Temlok is easy, too. These boards 
can be sawed quickly and cleanly without 
gumming up the saw teeth. Temlok’s low 
pitch absorption prevents loss of insulating 
efficiency that occurs when porous insula- 
tions become pitch-soaked. This also cuts 
down the amount of pitch you need to do 
the job—saves you time and money. 

The low installation cost and low price of 
Temlok help you get more business. You 
can keep your bids in line. Yet Temlok is 


such a good material that you can do the 
kind of work that helps you build a reputa- 
tion as a reliable roofing contractor. 

For full details on this top-quality fiber- 
board, as well as complete specifications for 
its application, write today for the free book- 
let, “Armstrong’s Roof Insulations.” 
Address Armstrong Cork Company, 

6211 Concord St., Lancaster, Penna. 


ARMSTRONG'S ROOF INSULATION 


CORKBOARD e TEMLOK 














Mundet district offices are located 
in these cities 


ATLANTA 
339-41 Elizabeth Street, N.E 
BOSTON 
$7 Regent St., North Cambridge 40 
CHICAGO 16 
2601 Cottage Grove Avenue 
CINCINNATI 2 
427 West 4th Street 
DALLAS 1 
$05 Southland Life Annex 
DETROIT 21 
14401 Prairie Street 
HOUSTON 1 
Commerce and Palmer Streets 
JACKSONVILLE 6, FLA 
800 E. Bey St 
KANSAS CITY 7, Mo 
1428 St. Louis Avenue 
LOS ANGELES 
(Maywood) 

6116 Walker Avenue 
NEW ORLEANS 16 
315-25 N. Front Street 
PHILADELPHIA 39 
856 N. 48th Street 
ST. LOUIS 4 
2415 South Third Street 
SAN PRANCISCO 7 
440 Brannan Street 
In Canada 


Mundet Cork & Insulation, Ltd 
35 Booth Avenue, Toronto 


Write us for name of our nearest 
representative if there is no Mundet 
office in your city 
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You Frofit teow these Added Valaes- 


Sele) Mai RUTH Waited. 


5 pas select carefully when you buy products for roof construction, 
knowing that there are differences in grades and values that affect 


cost and determine service performance. 


Cork, likewise, has differences in grades and values. Because these may 
not be readily apparent to the buyer, it pays to buy from a known and 


responsible manufacturing source. 


You get cork at its best when you buy Mundet Cork Roof Insulation. It is 
manufactured domestically, by the steam bake method—a process that 


offers these money-saving advantages: 


. +. greater structural strength. 
(the cork is uniformily baked 
for maximum stability) 


.». lower “K” factor. 
(this means HIGH insulating value) 


... lighter weight. 
Mundet Cork Roof Insulation is available not only in size 12” x 36”, but 
also in two additional sizes: 18” x 36” and 24” x 36”. This range of 


choice permits greater economy in laying. Mundet makes cork cant 


strips in required sizes and angles. 


Estimates and services are provided promptly thru Mundet branch offices. 
Call on us now. Mundet Cork Corporation, Insulation Division, 7101 
Tonnelle Ave., North Bergen, N. J. 


MUNDET CORK 


- ROOF INSULATION - 
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In Beautiful Colors... 
Johns-Manville Smoothgrain Asbestos Siding 


i fy rane 


The surface of this new siding shingle is 
smooth, not grooved, but from any angle you'll 
see a richly colored, deep-grained texture that’s 
built right into the shingle with permanent 
ceramic granules. Because the surface is smooth, 
Johns-Manville Smoothgrain Asbestos Siding re- 
sists soiling; and because it Jooks grooved, they 
are architecturally attractive. Available in a wide 
variety of Permatone colors including Heather 
Green, Autumn Brown, Weathered Gray, Silver 
Gray and White. 


In this unretouched photograph 

there are 18 exposed nail heads and 8 verti- 

cal joints but you can hardly see them. The 

nail heads are lost in the color blended texture 

and because the edges are cut so clean and sharp 

each shingle blends harmoniously with those 
adjoining. 


in 
beter 


Because of the smooth surface and uni- 
form thickness, Smoothgrain Shingles are easier 
to cut, have cleaner edges . . . there’s no chipping 
to cause spoilage or mar appearance. Fireproof, 
rotproof, and weatherproof, Smoothgrain Asbes- 
tos Siding never needs preservative treatment. 
Applied right over existing sidewalls, it restyles 

aes manvire the oldest house and makes it look “new.” 


, 
For a full-color brochure on Smoothgrain, write 
Johns-Manville, Box 290, New York 16, N. Y. In 
| M4 Canada, write 199 Bay Street, Toronto 1, Ontario, 
PRODUCTS 


* Johns-Manville 
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The 1952 Edition of 


ROOFING, SIDING and 
BUILDING SPECIALTIES MANUAL 


“Worth its weight in gold.” 
“We think your Manual is terrific.” 
“The Bible of the Industry.” 


Order $ 00 
Now Postpaid 


AMERICAN ROOFER 





425 - 4th Ave., New York 16, N. Y. 


Please send me 


NAME TITLE 
COMPANY 
ADDRESS 


life of HYDE 
ROOFING KNIVES 


Hyde’s No. 10 Roofing Knife 


leads a double life—yes, gives 


you double wear because of its 
two-point blade. Made from 
Hydex steel, expertly heat treat- 
ed, ground and honed, it pro- 
vides extra toughness and sharp- 


ness. Easy blade release enables 


Those are just a few of the com- 
ments the 1951 edition produced. 


copies of the 1952 
Roofing, Siding and Building Specialties Manual. 


Don't Miss These Important 
Articles in the 1952 Edition: 


%& COMPLETE SECTIONS ON SIDING, BUILT 
UP ROOFING, STEEP ROOFING, FLASHINGS, 
ETC., INCLUDING THE LATEST APPLICATION 
TECHNIQUES. 


ARTICLES ON SUCH DIVERSE AND IMPOR- 
TANT TOPICS AS MANAGEMENT, NAILS, 
NEW TOOLS AND PRODUCTS. 


COMPLETE DISCUSSION OF SUCH SPECIALTY 
ITEMS AS COMBINATION WINDOWS, ALUMI- 
NUM AWNINGS, METAL TILE, ETC. 


x COMPLETE SECTIONS ON SELLING, TRAIN- 
ING, SALESMEN, ADVERTISING, BUILDING 
YOUR VOLUME, etc. 


Order 
Your Copy 
NOW!!! 
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TAKE ONE on the job tomorrou 

See for yourself, how the 

Fiberglas* and metal K. F. APPLICATOR 
will actually save you from 

$5.00 to $10.00 per mop! 


HOT STUFF APPLIED were you want it . when 


you want it... 


from start to finish, by your 
guaranteed longer lasting, burn-proof 


K. F. APPLICATOR 


Your K. F. Applicator 
Will Give These 
Advantages: 


no burning or charring 
picks up more hot stuff 
more uniform flow 
more complete delivery 
smoother action 

five sizes to choose from 


you to change blades in just 10 
seconds! Handle and blade 
holder will last indefinitely. Spe- 
cify HYDE Roofing Knives—for 


lasting satisfaction. 


UDR aaron: 1 


UNCONDITIONALLY GUARANTEED, this designed 
Fiberglas K. F. APPLICATOR is the direct result of years of 
comprehensive research and thorough experimentation 

on the part of qualified engineers 


See your building material dealer or write direct for literature 


KIRBY INDUSTRIES 
515 Lincoln Avenue 5918 N. Temple City Bivd. 
Bridgeport, Ohio Temple City, California 
*T.M.R. U.S. Pat. Off 
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NATIONAL BISCUIT 
COMPANY, Chicago 


INSTALLS 


MAIZEWOOP) 


ROOF INSULATION 


Werever Maizewood Roof Insulation is installed, 
there's lower over-all cost for labor and time. 
Maizewood's lightweight, easy-to-handle pieces are 
quick and easy to apply, while their true, square 
edges form tight-fitting joints. Greater moisture 
resistance is also possible by ordering Maizewood 
asphalt coated. Available in 24” x 50” pieces, 

V2”, 1”, 12” and 2” thicknesses, by carload, 


truckload or in small quantities. 


WRITE TODAY FOR 
DETAILS AND PRICES 


NY P4Aav fee) p 


INSULATION COMPANY 
DUBUQUE, IOWA 
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TEX-LOK shingles are available in the areas served 
from roofing plants located at Lockport, Illinois; 


In the East, it’s 
TEX-LATCH 


Another top-performing 
Texaco asphalt shingle. 
TEX-LATCH is heavy- 
duty, double coverage and 
interlocking —similar to 
TEX-LOK except in meth- 
od of locking tabs. Avail- 
able in the areas served from 
the Edge Moor, Delaware 
roofing plant. ASPHALT ROOFING INDUSTRY BUREAU 
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Housing Decline: With housing 
construction facing a substantial 
cut during the coming year due to 
the rearmament program, roofing, 
siding, insulation and storm win- 
dow contractors should not wait 
too long to revise their planning 
to offset the resultant decline in 
this segment of their market, ac- 
cording to the (Philadelphia) 
Trade Association News. Govern- 
ment authorities estimate that new 
housing volume in 1951 will drop 
to 800,000 units. Though this figure 
is substantially lower than the ap- 
proximate number of homes start- 
ed this year, it is well to keep in 
mind that it still would be the 
fifth largest in history. 

Tightened credit restrictions, 
which will reduce investment in 
housing, will remove the shot-in- 
the-arm effect the government’s 
easy credit policy has been hav- 
ing on an already booming indus- 
try. Stiffened down-payment re- 
quirements mean that a larger part 
of new housing will go to families 
with adequate savings who have 
been waiting for the opportune 
time to build. The _ indication, 
therefore, is toward quality hous- 
ing. 

As the ready demand for roofing, 
siding, insulation and storm win- 
dows in new homes declines, 
stepped-up promotional efforts can 
be aimed toward home repairs and 
modernization. Home _ improve- 
ments will be spurred as much by 
the increased difficulties of getting 
new homes as by expanded in- 
comes, 

This situation is particularly 
true in farm areas which, by and 
large, are flourishing today. Con- 
tractors will do well to keep in 
mind, too, that they are likely to 
face shortages in some items. 

Greater standardization, with 
less variety to choose from, is the 
natural result of a reduction in 
materials. One of the more sig- 
nificant changes, already started, 
is the increased consumer pur- 
chasing power made possible in 
many industries because hours 

(Continued on Page 33) 
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Devoted to Rooting * Siding * Insulating * 


Publishers of 
Roofing, Siding & Building Specialties Manual 
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Waterproofing 
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Nailing It Down.... 

Selling Pastel Colors Opens New Mass Markets 

The Insulation Market Is Virtually Untapped 

Sales Experts, Trained To Spot Faults, Build Built-Up Roof Business. . 
Your Cold Turkey Canvasser Is The Key To More Sales! 


Applying Asbestos-Cement Siding, Revised Methods, Part II 
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in 26 COlOTS: 10 meet today's demands, CALBAR 
s now avaiable in 2 permanet colors, to mah or: 
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CALBAR PAINT & VARNISH CO. Dept.A | 
2612-26 N. Martha Street, Phila. 25, Pa. 


Gentlemen: Please send me your CAULKING 
COMPOUND DIRECTORY, without obligotior. 


Compony 
Address 
City 


Attention Mr. 
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Selling pastel colors opens 
new mass markets for roofers 


ERAMIC coated colored granules 
used in roofing and siding have a 
style factor which has given them great 
consumer appeal over the years. Frank- 
ly considered, however, color trends 
have been rather slow in development. 
Although the manufacturer, close to 
his own business, may consider the 
style problem a constant and difficult 
one, his “headaches” are few indeed 
compared with those of other com- 
panies engaged in the making of such 
products as paints, textiles, wallpapers, 
where the whims of the public undergo 
far more rapid and radical change. 
While trends in interior decoration 
move with a relatively quick frequency, 
house exteriors have not undergone an 
equally fast shift. Yet changes are 
definitely on the way—and they show 
signs of creating a new and different 
appearance for the homes of America. 


Interior Colors 


Colored roofing and siding are, for 
the most part, mass market products. 
Thus any facts and figures bearing on 
them hold meaning only where national 
demands are considered. The average 
American likes color, and if such pref- 
erence has been more active on the 
inside than on the outside of a house, 
there is good reason to believe that a 








By FABER BIRREN, 
Color Consultant, 
New York 








different appearing community is in 
the offing. 

In interior paints, sold in mass mar- 
kets, the past decade has been a slow 
but steady change. In 1941, ivory, 








ON OUR COVER 

One of the biggest annual model 
home expositions is the Chicago- 
land Home and Home Furnishings 
Festival. Sponsored by the Chi- 
cago Tribune this year’s show fea- 
tured 86 homes, of which a total of 
36 were furnished. Attendance set 
a new record with a total registra- 
tion of 1,300,000 during the 22-day 
run in September and October. 

The picture on our cover, spe- 
cially taken for AMFRICAN 
ROOFER & SIDING CONTRAC- 
TOR, shows a new roof of asphalt 
shingles manufactured by Globe 
Roofing Products Co., Inc. of Whit- 
ing, Indiana. Siding is of Anzac 
California redwood and varnished 
natural knotty cedar. The home 
shown was built by J. A. Miedema 
at 1389 Kingston Ave., Aurora, Ill. 

The roof shown has been color- 
styled to the home, as part of 
Globe’s campaign to make the pub- 
lic conscious of the value of shin- 
gles color-blended with the archi- 
tecture of the building itself. 








cream and buff accounted for about 
65% of sales. Today those same colors 
account for only about 17% of volume. 

During the same period, demand for 
green has risen from 5% to 25%; blue 
has risen from 5% to 16%; gray and 
red (rose) from 5% to 11%; yellow 
from 1% to 7%. 

As to painted surfaces of the outside 
of the house, white still predominates 
(well over 75% of wood houses). Next 
in demand are cream and buff, yellow 
and pale green. In shutters, green is 
still best of all (as it also is in roofing), 
but paler colors are rapidly coming to 
the fore. 


Traditions in Roofing 

For a good many years the Min- 
nesota Mining & Manufacturing Com- 
pany has sold about 35% of its pro- 
ducts in green, 17% in red, 16% in 
blue, 12% in black, with lesser volume 
in brown, gray, buff and white. The 
roofing manufacturer, in turn, has fav- 
ored multicolor blends and solid effects. 
Green has always been foremost as a 
basic color or predominant color. The 
great midwest has made its heaviest 
purchases in multicolor blends. The 
east likes plain colors. A color such 
as blue finds its popularity stronger as 
a person travels from south to north, 

(Continued on Page 23) 








What the Mineral Wool Association found: 
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The insulation market 
is virtually untapped! 
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HOW MUCH DO PEOPLE REA 
ABOUT WHAT INSULATION DOES FOR A HOME? 


ABOUT FUEL SAVINGS 


ABOUT WARMTH 


ABOUT COOLNESS 





Exclusive publication rights in this field have 


been granted to 








By E. R. STEVENS 
President, National Mineral/Wool 
Association 
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—_ ENTHUSIASTIC 
15% 
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QUITE FAVORABLE 


DEFINITELY UNFAVORABLE 


American Roofer & Siding Contractor 


24 per cent in a furnace, 22 per cent in 
i new roof, 10 per cent in siding, 32 per 
cent in rugs, 31 per cent in a washing 
machine, 35 per cent in furniture and 
9 per cent in storm windows. 

Further to back up the major premis« 
that a vast market awaits the alert sales 
man of good home insulation, it was 
found that 43 per cent of owners now 
living in non-insulated would 
like to buy insulation for their homes 
Not only that, but 34 per cent of the 
ywners now 


homes 


occupying partially in 
sulated homes are ready to buy addi 
tional insulation for the buildings in 
which they live. 

Although many of them had not been 
exposed to the arguments of a salesman 
it any time, the families visited made it 
plain they knew something about the 
values of insulation in a home 

\mong owners of non - insulated 
iomes, for example, an impressive 75 
per cent were convinced that insulatior 
vould result in fuel savings and made 
that a major reason for their interest 
would increase 
the warmth of their homes ; 61 per cent 


60 per cent were sure it 


knew it would have an effect on the 
home’s coolness during the year’s hotter 
nonths 

Naturally, these expressions of con 


fidence increased when the interviewers 


TO WHAT EXTENT DO PEOPLE 
THINK INSULATION NECESSARY AND USEFUL? 


68% 85% 88% 
24% 149% 10% 
4o, - 99 











E. R. Stevens was elected 
to the presidency of the 
Mineral Wool Association 
this year. He is vice pres- 
ident of the Baldwin-Hill 
Company, of Trenton, 
N. J. He has been treas- 
urer of the Association 
and he is chairman of the 
blowing wool committee 
which conducted the cur- 
rent survey. 
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testify about substantial fuel savings 


jue to insulation; the majority rose to 
92 per cent in testimony from owners 
f fully-insulated dwellings 

Che same general pattern of increas 
ing interest was discovered when the 
conductors of the survey queried home 
sh they 
thought insulation was “necessary and 
useful.” Of 


homes, 68 per cent were “enthusiastic” 


ywwners about the extent to wl 


owners of non-insulated 
about the value of insulation; the pro 


portion rose to 85 per cent among 


ywners of partially insulated homes, and 
he question 


went to 88 per cent when t 
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he benefits of full insulation 
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Mineral Wool 
acquired other facts of keen interest to 
builders 


tional \ssociation also 


One question, asked of home owners 
who enjoyed either partial or full in 
sulation was to ascertain “the most im 
portant reasons” the owners originally 
had for investing in insulation 


Fuel Savings 

Fuel savings arose as the main at 
40 per 
partially-insulated homes 
and 48 per cent of the fully-insulated 
homes 


traction in both classifications, 
cent of the 
giving that as their principal 
object in installing insulation. Chief aim 
of 34 per cent of the partially-insulated 
and 29 per cent of the fully-insulated 
homes was “warmth—no drafts”; 21 
per cent of the partial and 17 per cent 
of the fully insulated homes were inter- 
than 
anything else, while 5 per cent and 6 


ested in summer comfort more 
per cent, respectively, had other mis 
cellaneous reasons for their investment 

The survey made clearer than evet 
before why there has recently been a 
increase in the sale of blown 
mineral 


great 
insulation in 
states. As previously 
noted, 61 per cent of the owners of non 
insulated homes were aware that insula 


wool for home 


the southern 


tion was helpful in maintaining summer 
that same knowledge 
was displayed by 73 per cent of the 
owners of partially-insulated homes and 
by 74 per cent of the families whos« 
homes are now fully insulated 


coolness, while 


Age of Dwelling Unimportant 

According to the survey, 
dwelling structures had little to do with 
the degree of eagerness with which 
their owners desired insulation. Only 
houses built before World War IT were 
included in the figures, which showed 


age oft 


a desire for insulation 
43 per 


insulated houses nine to 20 years old, 


on the part of 
cent of the owners of non 
and the same desire in the same propor 
tion, 43 per cent, by families living in 
houses more than 20 years old. In par 


tially insulated homes, in the same age 


46 i, 


OF THE NONINSULATED HOMES 


wave NEVER been catien on/ 


AND OF 


0/ 
E 5A%, WHO HAVE B 


CALLED ON AT SOME TIME 


(we ae 


BY HAVE NOT BEEN CALLED ON 


WITHIN THE PAST YEAR! 


BUT 


0 OF OWNERS NOW OCCUPYING 
0 NONINSULATED HOMES 
/ WOULD LIKE TO BUY INSULATION 


OF OWNERS NOW OCCUPYING 
PARTIALLY INSULATED HOMES 
eee 
WOULD LIKE TO BUY 


NAL INSULATION! 


brackets, the proportions were 37 per 
cent and 34 per cenit. 

Of all insulation materials, mineral 
wool seemed to have far and away the 
highest the public, 
which appeared more familiar with min 
eral wool and its values than with any 
other insulating material. Without help 
and from memory, 68 per cent of the 


acceptance with 


persons interviewed in the canvass 
were able to identify mineral wool as 
an insulation material, while 90 per 
cent of them could identify it and its 
uses on a printed list 

Various reasons were given by buy 
ers of insulation for their purchase, 
some admitting the idea came to them 
from more than one source. In the case 
of the partially insulated homes, how 
ever, 39 per cent, and in fully insulated 
homes, 34 per cent—highest of all per 
centages in each instance—said they got 
the idea from a friend or relative. Only 
17 per cent among the partially in 
sulated homes and 21 per cent among 
the fully insulated homes included a 
talk with a salesman-dealer among their 
reasons for buying. 

Conclusions drawn from the survey 
show there is a vast, waiting market 
for home insulation, with the public 
keenly aware to its values—particu 
larly that of mineral wool. 

It is also clearly apparent that public 
knowledge is generally 
the benefits which insulation brings to a 


correct about 


in at least three out of five cases 
(Continued on Pade 34) 
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Sales experts, trained 


to spot faults, build 


built-up roof business 


Distel Company crew is shown gravelling in a 


joint between flashing 
Howell, Michigan. 


HERE 


formed company get started with 


and how does a newly 
a business devoted exclusively to the 
built-up roof? Ac Walter 
and General 


ording to 
H. Bacon, Vice President 
Manager of the 
Metal Company, 720 E 
Ave 


the start calls first for casting about for 


and 


Shiawassee 


Distel Roofing 


which is not yet two years old, 
some business 

through the 
one hun- 
firm 
ter some of 


“Securing our addresses 
City Directory, we sent out 
dred letters announcing our new 
and enclosing in each let 
folders the 
provides us with picturing 
tiles and 


the colorful manufacturer 


mammals which 


long life and durability manu 
ready to 


We beg in I insing 


facturer’s products we 


sell and apply 


of roof and wall 


at 


but the Company’s area is all of the 
State of Michigan, but Wayne County,” 
says Mr. Bacon. 

“Every new built-up roofing has to 
recognition from the 
which 
earned by some one previously over a 


begin first with 
manufacturer must have been 
period of years of recognized, excellent 
In my case, I have had fifteen 
years experience,—first as a salesman 
and later as General Manager for a 


rl 
WOTK. 


local firm with which we must now bid 
competitively. In cases an in- 
dividual wins a manufacturer’s recogni- 
work 
3acon. 

ofing and Metal 
began with only 


some 
tion through years of excellent 
as a mechanic,” explains Mr. 

The new Distel R 
Company 
man in addition to the 


Mr. Bac 


one sales- 
selling efforts of 


on himself. “I had trained this 


In addition to applying the built-up roofing shown above, Distel put in four 
stationary ventilators 30 inches in diameter, one of which shows in the fore- 


ground. Note simplicity of hoist. 


salesman of ours in the past, so the 
new Company could start selling with 
the well-grounded, selling technique I 
have already proved successful,” says 
Mr. Bacon. “There are four very defi- 
nite steps in our selling training :— 

1. “First,—our man is trained to 
look for faults in previous roofs. Such 
faults as defective flashings, improper 
flashings around stacks, for wrong type 
of roof for pitch. In some cases where 
the owner uses the roof for traffic it 
may show wear if not properly repaired. 
It takes a good man six months to 
learn to spot the above faults because 
he will not run into all conditions in a 
short period of time,” says Mr. Bacon. 

2. “Secondly, the salesman must 
learn proper methods of estimating. For 
example, he learns to estimate how 
high are the walls on the roof sumps 
and roof ventilatorst, the different levels 
of a roof, he learns to figure on hauling 
materials up and on the question of 
flashings being rebuilt or repaired, and, 
he learns to estimate metal counter 
flashing and drip edge to know whether 
it is in good condition or whether it 
must be replaced entirely,” continues 
Mr. Bacon. 

3. “Third, the salesman must train 
for proper conduct with the customer. 
He must learn to create a good impres- 
sion for his firm, learn NOT to anta- 
gonize the customer but still get across 
his point. He must learn to tell the 
customer certain things but seldom to 
tell the customer that he is wrong. The 
salesman must learn to find a diploma- 
tic way around—a way of convincing 
his customer of accepting something 
better than the something the customer 

(Continued on Page 27) 
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Your cold turkey canvasser 
is the key to more sales! 


IME Ideas 

that were regarded as fantastic a 
few short years ago now occupy a se- 
cure and necessary corner in our mod- 
scheme of things. People too, 
change with time. As they grow older 
and wiser, they see the necessity of 
keeping abreast of the times. Their 
ideas and habits become more flexible 
so that they can be adapted to changing 
Unless a per- 


changes everything. 


ern 


thought and situations. 
son realizes that new conditions require 
new approaches, the world will sweep 
by him and he will be left in the dust. 


Shingle industry not so old 


It wasn’t so long ago that the shingle 
industry was a beautiful bouncing baby. 
The idea of door to door solicitation for 
home maintenance business was a radi- 
cal departure from the practices of all 
the other branches of the home main- 
tenance industry and because it was 
new, pople didn’t quite understand 
what it was all about. A smooth, fast 
talking salesman would 
and draw a beautiful word picture of 
their old, comfortable, weather beaten 


come along 


home being transformed into a beauti- 
ful castle merely by putting on a new 
roof or siding. Almost everybody on 
a street was a potential customer to 
this type of salesman, If they demurred 
a bit and offered sales resistance, he 
could afford to pack up his brief case 
and go in search of that “patsy” be- 
cause there was always a patsy just 
around the corner 


Customers not “patsies” anymore 


Well, the day of the “patsy” is gone. 
The time is at hand when the prospec- 
tive client that consents to see your 
salesman has had quotations by the 
score. He knows to the inch how many 
squares his house will take. He can 
talk glibly and endlessly on the relative 
merits of almost every shingle on the 
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He knows within a few dol- 
lars, what is a fair price for a new roof 
or siding. Salesmen in the shingle in- 
dustry will henceforth, with few excep- 
tions, encounter prospects who will of- 
fer unusually difficult sales resistance. 

It therefore behooves the forward 
looking contractor to examine his sales 
force. If he has put major emphasis 
and energy on his application depart- 
ment, in the belief that somehow the 
salesman would bring in new contracts 
when his mechanics had caught up with 
his present work, then the time has 
come for a change. 


market. 


The salesman is the most important 
man in your organization. He’s the 
fellow that starts the ball rolling. Un- 
less he is doing this job successfully, 
you can’t operate. The kind of sales- 
man you employ and his ability to pro- 
duce good, clean, profitable sales, are 
the determining factors that will decide 
what color of ink you will use when 
the time comes to draw up a profit 
and loss statement at the end of the 
year. 

When the word “salesman” is men- 
tioned, I know the picture that flashes 


is a mental 
picture of that “live wire” in your or- 
ganization that can be counted on every 
week. The problem goes much deeper 
that. Your first consideration 
must be for the man that gets your 
“live wire salesman” into the house. 
Call him a bell-pusher, bird-dog, con- 
tact man—anything you will, he is the 
Unless he 
can get your salesman into the house, 
the rest of your organization will never 
have a chance to get into action. 


through your mind. It 


than 


man to keep your eye on. 


The canvasser has the most important 
job—but he has by far the most diffi- 
cult. A man making a cold canvass 
of unknown territory is the only one 
that starts out with nothing to work 
on. He is the only one who goes up 
to a door without knowing whether 
there is a desire to buy, or even a need. 
When the canvasser has a “show” for 
the closing man, the closer at least 
knows that there is a certain amount 
of interest. Not so with the canvasser. 

There is very little that can be done 

(Continued on Page 34) 
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Applying asbestos-cement siding 
according to revised methods 


PART II ning betweer is needed covered with a “breather” type under 
cutting requires y pressure, a layment. Fifteen-pound asphalt satu 
The application information in tl narrowed opening is indicated. When a_ rated felt is most commonly used 


urticle which follows should be read n ingle cutter is not tilable, asbestos Tar paper is not suitable for the job 
conjunction with rt vhicl hing] 


gles may be scored with a sharp 

peared in the October issu gether, tool, then broken along the scored line Caulking: 
may be used to dress down the 
short course in asbest ment siding edges. Additional 1 olk 


pplication 


these two articles form < plete file To keep out air and moisture, caulk 
s may be ing compound should be applied around 
ulded with a drift in punch. New — all door and window frames and open 

should be lined up with existing ings. It 1s best applied with a pressure 
Shingle Cutter: gun and should be of a non-staining 
type. 


| 


For speedy : shes 
cele tutte ie weurtion! , Backer Strips: 
on the iob. Wit he applicator ca Manufacturers supp s by 12-inel Nails and Fasteners: 


qu kly cut shi y to fit around opel macker strips yt Corrosion-resistant face nails are 


ings, punch additional na ag for application ba the vertical supplied by the shingle manufacturer 
nasded ond note j gles meet Che applicator provides the head nails 
he latter should be of hot dipped gal 
vanized steel or other steel metal which 
will not rust or stain the siding. Needle 


® ( a R qa 


areas he cutter lid 
the start of a io eae , Underlayment: 
lengthwise cracks wl cut vik \reas to he 
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Lath or beveled strips are used to fill Where existing siding butts are un- Felt underlayment should be lapped 
out the wall surface under the butt usually thick, it may be necessary to 2 inches at horizontal joints and 6 
edges of existing siding. Lath may use double beveled nailing strips. Note inches at vertical joints. Lay only 
be used as a cant strip at the bottom 10-inch centers for nailing the as- 


} enough felt for the day’s coverage of 
of the sidewall. bestos-cement shingles. shingles. 
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Wherever necessary, renew flashing 
Caulk jambs carefully before applying over window and door openings. Caulk 
shingles. New staff mouldings should at these points before putting shingles 
be applied when needed. in place. 





























This sketch shows the dimensions and 
nail placements for an asbestos shin- 
gle. Backer strips are supplied with 
the shingles. 
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wEW Work 
GALVANIZED NEEDLE POINT 


CLO WoRK BRONZE 


Nas ) 


Galvanized steel pointed nails are rec- 
ommended for head nailing; they are 
supplied by the applicator. Face nails 
come with the shingles. 














To make a lap joint, place a whole 
shingle against each sidewall as 
shown, mark for lapping and cut to 
compensate for pitch of wall. 
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point nails are preferable; they should 


be long enough to penetrate at least 
44-inch into the nailing base. Nails 
1'4-inch long generally are used for 
new work, with 134-inch or 2-inch nails 
preferred for re-siding 

Special fasteners, such as ES-nails 
are available for applying asbestos- 


cement siding over insulating board 
sheathing, gypsum sheathing and thin 
These fi hold the 


plywood. li 
shingles firmly in place by a special 


teners 
clinching action 


Mouldings and Flashings: 
Flashings over all openings should be 
of corrosion-resistant metal. Mouldings 
of wood or metal 
may be used for interior and exterior 


corrosion-resistant 


corners and against opening trim 
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Half-shingles are used to start alter- 
nate courses. They may be cut from 
whole shingles, with new nail holes 
punched as indicated. 














. a 


When a shingle cutter is not available, 
asbestos-cement siding shingles may 
be scored with a sharp instrument as 
shown and broken on the score line. 





Bend a backer strip around corner 
under shingles, or protect corner with 
a 12-inch strip of underlayment felt, 
six inches on each side. 














Circular and odd shaped cuts may be 
made by punching a series of holes 
about '%-inch apart and then knock- 
ing out the outlined piece. 


After 1st course is in place, apply 
succeeding courses similarly. Observe 
how corner joints are lapped left and 
right in alternate courses. 
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Other Equipment: 

Workmen applying asbestos siding 
should have chalk lines, snips, level, 
hammer, felt cutting, knife, saw, safe 
scaffolding, wrecking bar, bastard file 
and ladder 


Preparation (New Construction): 

Lumber sheathing to receive asbes- 
tos-cement siding should be of nominal 
one-inch thickness and not 
wide. The boards should be well sea- 
Avoid 
warped pieces that will keep shingles 
from lying flat. 


vr 


over 8 
soned and free from knot holes. 


The sheathing should 
be securely nailed at each stud. It is 
important that shiplap sheathing be 
properly kiln-dried since it is likely to 
curl at the lap if it contains too much 
moisture. 





Pivwood sheathing should be of the 
type intended for exterior use. For 
direct application, plywood sheathing 
should be at least 5g-inch thick and 
nailed along the studs at not more than 
6” intervals. Asbestos siding may be 
used over thinner plywood if nailing 
strips are provided, but they may be 
more expensive in the long run than 
using the recommended thickness. 

There are two ways of applying as- 
bestos siding over rigid insulating board 
or gypsum board sheathing. One is to 
nail the shingles to furring strips ap- 
plied over the sheathing. The second 
is to use the patented fasteners pre- 
viously mentioned. 


Preparation—Re-Siding : 
Make the existing wall as even as 
(Continued on Page 31) 
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Wood corner boards or metal corners 
may be used instead of lapping the 
asbestos shingles. Work to chalklines 
in all applications. 





Mark and cut shingles carefully for 
fit around windows. Apply non-stain- 
ing caulking compound before putting 
on shingles. 





AMERICAN ROOFER 


WHAT'S NEW? 


Equipment—Booklets—Practice—Materials 


Fire Resistant Vapor Barrier 
A patent for the manufacture of Fire Guard 
Vapor Barrier was awarded to G. A Fas ld, 
The Philip Carey 
unced recently by 


Director of Research, 
Mfg. Company, it was ann 
Kenyon and Kenyon, patent attorneys The 
patent number for this fire-resistant product 
is 2,568,850 

Carey's new Vapor Barrier resists fire s 

it carries | Labora- 

tories, Inc., approval 
that 3 in. of Carey Rock Wool 
heat as a 


effectively nderwr 

Laboratory tests show 
with Vapor 
will much brick 


Barrier stop as 


well approximately five feet thick 

The Vapor Barrier is a tough, fire-resistant 
backing on Carey Rock Wo Batts Its 
presence effectively bars the passage of 
warm, moisture-laden air through walls, thus 
damage to members 
condensation 


preventing 

through 

has flanged edges which 

wr staple the batts to st id 
. . 


Pumping & Spraying Lab 

A new laboratory for testing the pu 
and spraying 
coatings, adhesives, 


qualities of su material 
sealer reases has 
just been opened by Gray 

Purpose of the fully e 
highly s 

and 
ssers of fluids a 


is to furnish 
pum pability sprayab 1ufac- 

s, and 
Compa- 


Middle 


East South 


turers and 
to refiners of petroleum products 
nies located in the New England, 
Atlantic, South Atlantic, and 
Central 


states a 


testing 


ymmpany it 
yuntry which wants 
mine its pumping an 
tics ( or which has a 
description of the 
method of 
should be included 
* * ' 


Movie on Extruded Aluminum 

An effective presentatior 
vf designing products around extrude 
minum parts, supplemented by act 


presen 


f the advantages 

la 

of how such parts are fabricated f 

in buses, cameras, building 

and trailers, textile machin 

convertible tops for cars, br rai 1 

lines, ladders and scaffolds, is woven into th 

new movie, “The Shape of T 

just released by Reynolds Met 
Early in the film, a pictorial 

Reynolds Metals, 

minum Extrusion 


Come 
om pany 
ur throug 
Arizona Alu- 
f the 


Phoenix 


Mill, one 


largest 


ing of the nickel and the hig! 


10ws how 

it, then 

ydraulic millions 
vf pressure 1 to flow 
ize and 


Heat 


1 other 


Roof Panels 
| wly b r Resolite 
Sep- 


In its ne 
Corporation 


: : oe ° 
tember ot n : tr irai panels of 


early 


frberglas 
tured in six 
be m yided 


rrugation 


neets wi 


) additior 


asbestos-cement 
same mani! 
1 is shatt 


linary to 


Book on Welding Nickel 


A new, 44-page booklet on the f: 


ion weld- 
nickel alloys 
1as just been published by The International 


Nickel Company, Inc. It ns 44 pages 


and includes more than 30 tables and almost 
50 drawings and photographic illustrations 

A complete technical treatise on the sub- 
ject, it covers various forms of electric arc 
welding as well as gas welding. There are 
over 20 chapters and sections covering, in 
addition to detailed welding instructions, 
such information of importance to produc- 
tion and welding engineers as the boiler code 
of the American Society of Mechanical En- 
gineers, pickling, testing and inspection safe- 
ty methods and associated topics. 

The booklet, designated as Technical Bul 
letin T-2, is available without charge. 


* 7 * 


Bird Proofing 

\ substance called Roost-No-More laid 
along ledges, ridges, sign tops and other favy- 
ored roosting and nesting spots is proving 
to be the country’s victory weapon in the 
war on pigeons, starlings and other feathered 
pests 

Roost-No-More is easily applied with a 
standard caulking gun. It doesn’t wash off 
in rains and lasts about a year. Since pigeons 
rarely return to a place once shunned, the 
one a year is often enough. 

Department stores, schools, churches, state 
capitols, hospitals, city halls, barns, and entire 
business districts have been rid of pigeons 
through use of Roost-No-More. Large in- 
dustrial structures use it successfully to oust 
pigeons and starlings from interior rafters. 

Roost-No-More is produced by the Na 

Bird Control Laboratories. 


* . * 


Painting Terne Roofs 

Follansbee Steel Corporation has just re- 
leased an eight-page, four-color booklet on 
the painting of terne metal roofs. One of the 
features of the publication is a full-page 
chart which lists the recommendations of 37 
major paint manufacturers for primer and 
finish coats on terne roofs. 

In a foreword, the booklet stresses the role 
of terne metal in modern architecture, where 
the color scheme extends to the outside of the 
home, as well as the inside. It goes on to a 
brief discussion of the origin and history of 
terne roofing, which goes back at least 200 
years 

The major portion of the booklet is de- 
voted to a description of the procedure for 
painting a new terne roof, or refinishing an 
old one. Special attention is given to an out- 
line of steps required in preparation of the 
surface 

A two-page center spread titled “Color 
Harmony with Terne” illustrates how roof 
and siding can be painted for varying effects 
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Contractors work with Better 
Business Bureau on “Model Home” racket 


The drawing shown at the 
right is being distributed 
under the auspices of the 
Better Business Bureau and 
the Northeastern Roofing 
Siding & Insulating Con- 
tractors Association in the 
form of 9” x 12” posters in 
two-colors, as part of the 
drive to reduce racketeering 
being practiced on home- 
owners by fly - by - night 
dealers. 


~@2) 


Clack “SPECIAL DEALS’ Refote Ste / 


“BETTER BUSINESS BUREAU 


With reports once 
from all over the 


again coming in 
country of practices 
in the “model home” racket familiar to 
readers, a roofing association, the 
Northeastern Roofing Siding & Insulat- 
ing Contractors Association and the 
National Better Business Bureau have 


gotten together in sponsoring a poster 
and bus card drive to warn the general 
public about these shady operators. 

Posters are available through both 
organizations, to members and non- 
members alike. 





Harmonizing paint job and 
Asphalt shingles renew mansion 


The John Kimball house at pic- 
turesque Ipswich, Mass., is a shining 
gem in America’s architectural heritage 
from colonial days. One of the fine old 
houses selected by Richard Pratt for 


a coveted place in’ his “A Treasury of 
Early American Homes,” it was built 
in about 1715. 

Acquired in 1947 by its present own- 
ers, Mr. and Mrs. Joseph W. Ross, 


A good example of early colonial architecture to be found in historic 


Ipswich, Mass., is 


the John Kimball house. Restored to its original 


state, this home is protected by a roof of fire-resistant asphalt shingles. 


| the house has been restored to 
original beauty and charm. 

Finding the Kimball house “quite 
unspoiled,” the new owners began its 
restoration by removing several tem- 
porary partitions. The original rafters 
were uncovered and the paint removed 
from old wall panelling, and rubbed to 
a soft finish. Huge fireplaces, which 
provided heat and facilities for cooking 
in colonial times, were reopened. 

Improvements included a new roof 
of fire-resistant asphalt singles. Owners 
of stately old Ipswich homes fully ap- 
preciate the fire protection which as- 
phalt shingles provide, Mrs. Ross 
points out, as a result of a fire a*few 
years back. “The train goes near us,” 
explains Mrs. Ross, “and one build- 
ing in the neighborhood was set on 
fire by a spark some time ago. Now, 
all the roofs are fire-resistant.” 

Other renovations involved construc- 
tion of a concrete basement and addi- 
tion of a new kitchen—the “L” with 
awnings at the windows seen in the 
picture. The black asphalt shingle roof 
provides a pleasing contrast to the 
new white siding on the front of the 
house, the brown shingle sides and 
white trim of the new “L,” and the red 
siding on the back of the house. 

A brick terrace, extending from the 
“L” to the end of the house, was the 
final touch in combining the beauty 
and simplicity of this old colonial home 
with facilities to provide the comforts 
and conveniences of modern living. 


Modular coordination 
helps in present 
emergency 


Efforts to prevent further increzses 
in building costs, the possibility of a 
shortage of workers in some building 
trades, and the desire to prevent un- 
necessary waste in the use of building 
| products will hasten the adoption of 
| modular coordination during the em- 

ergency. 

“Modular coordination saves both 
time and materials in construction be- 
| cause materials used in combination 
| are dimensioned to fit together with a 
| minimum of costly cutting and patch- 
ing,” said A. Naughton Lane, Presi- 
dent of the Producers’ Council. 

“When all materials used in a build- 
ing project are available in modular 
sizes and when the building has been 
designed on the modular basis, savings 
of 10 to 20 per cent are possible in 

(Continued on Page 33) 
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\dministrator Raymond M ‘ t t 
Housing and Ho \ 
000,000 au 
Mortgage 


ymimitt 
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New Warehouse Opened 
By Beacon Sales Co. 
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Employees Celebrate Ruberoid 
65th Anniversary 


Employees of a " 
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3 Top Execs Enter J-M’‘s 
Quarter Century Club 


Three top executives in Johns-Manville 
Corporation concerned with the fabrication 
ind distribution of building materials have 
en inducted into the company’s Quart 
Century Club which honors J-M employees 
aving 25 or more years active associatix 
vith the company 

Heading the list is L. M. Cassidy, Chair 
man of the Board and Chief Executive Of 
ficer, who began his career in J-M in 192 

has been concerned with problems 
listribution ever since 

H. R. Berlin joined J-M as a sales I 
sentative at the company’s Chicago office. He 
as been General Manager of the J-M Bui 
ing Products Division since 1946 and became 
a senior officer when appointed Vice Presi 
dent of Johns-Manville Corporation on Felt 
ruary 5, 1951 
R. S. Hammond's early career in J-M in 
cluded positions of sales responsibility in the 
South. He spent fourteen years as Atlanta 
District Manager of the (Building Products 
Division before assuming his present post 
as Vice President, Johns-Manville Sales Cor 
oration and General Sales Manager of the 
Building Products Division in July, 1947 

* * * 


Burke Promoted by Koppers 
Tar Products Division 


Promotion of K. R. Burke to the positior 
f Vice President in Charge of Operations, a 
ewly-created position in the Tar Products 
Division of Koppers Company, In 
innounced 

For the past year Mr. Burke has been Vice 
President and Assistant to the General Man 
ager. He now assumes responsibility for di 
rection and supervision of the Technical 
Engineering, Planning and Operating De 
partments of the Division 

\ native of Manitowoc, Wis., Mr. Burke 
vas graduated from the University of Wis 
consin with a ‘Bachelor of Science degree in 
Chemical Engineering and took post-gradu 
ite work at the University of Pittsburgh. In 
1916 he joined the American Tar Products 
Company at Carrollville, Wis., as a chemist 
and stillman and 1 ine years rose to become 


issistant general superintendent of that con 


* » * 


Ludowici-Celadon Elects 
McGee Exec V-P and 
General Mgr. 


The Board of Directors of the Ludo 
ladon Company has announced the elec 
f Charles L. McGee as Executive Vice Pre 
lent and General Manager of the compa 
Mr. McGee has been with the firm for 
twenty-seven years, and until recently was 
Vice President ir hi of Sales 
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Pastel Colors 


(Continued from Page 13) 
with houses in Wisconsin, Minnesota 
and Canada commonly in blue or bluc 
blends. In the sunny climate of Florida, 
the southwest and the Pacific Coast, 
white has gained a top position 


Pastels for Tomorrow 


The one conspicuous trend today is 


toward pastels. Possibly this traces 
from a growing national enthusiasm fo1 
California styles, for the ranch type 
iouse, for lighter colors in general 
which are affecting so much merch 
indise. 

No matter the cause, pastels are 
shewing a more vigorous acceptance 
than anything else. There is less of a 
shift to other spectral hues than to 
lighter variations of the old favorites, 
green, red, blue which now have a 
bright, luminous beauty 

Five of these new granules colors 
ire Coral, Pastel, Green, White, Pastel 
Blue and Silver Gray 

There is no doubt but that these 
colors deserve a long and_ serious 
examination 


They look 


cf rhe rs 


beautiful as solid 


~ They make possible a wholly new 
pastel multicolor blend with a bright 
iridescent charm 

- They lend themselves to two- 
tone blends when combined with deep 
er colored granules in the same family 

— They are effectively blended with 
white for such effect as pastel green 
and white, pastel blue and white, coral 
ind white. 

From the sales standpoint pastel 
granules in green, blue and coral satisfy 
the more or less ageless desire for 
green, blue and red in roofing—the 
difference being one of tone and not 
hue. Hence, they are more or less 
“sure fire” because they are in color 
ranges that have been nationally ac- 
ceptable over the years 


Appearance plus Practicability 


doubt 
involved. But for something new, for 
competitive advantag 


Production problems are no 


, the new pastels 
may well set a new vogue and protect 
the best interests of the roofing and 
siding manufacturer for the uncertain 
times that lie ahead 

There is a fresh beauty that would 
better complement modern trends 

There is a different effect that 


(Continued on Page 33) 


> Sunmaster 


All Aluminum, All 
Weather, 


AWNINGS & 
CANOPIES 


Qigua" 
we) 
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Bevel Grip Siding Corners 


Ventilated 


Smart design e Prompt 


delivery e Fine quality 
Easy to install 


Sunmaster gives you the best answer to a new fast grow- 
ing market. Standout sales features make it easier to cash in 
on the new popularity of aluminum awnings and canopies. 


Gable Canopy — The periect complement for dressing up 
plain doorways. Fits any door with 18 inches clearance above 
door opening. Moderate price, easy installation. 


All Purpose Canopy — All year ‘round — the best doorway 
protection available. Alone or with matching awnings a beau- 
tiful addition to any home style. Only six inch door clearance 
needed for installation. 


All Aluminum Awnings — Exclusive ventilated design. 
Softens light but does not darken home. Year ‘round weather 
protection. Wide color selection — baked enamel finish. Blend 
beautifully with any home style. 


Louvers — Weatherproof attic ventilation. Aluminized — 
rustproof. Easy installation — no notching of studding neces- 
sary. All sizes — used with or without framing. 


Bevel Grip Siding Corners — Bevel grip gives a snug fit for 
sure. No warped sides to catch wind or rain. Smooth or 
wrinkle finish. A beautiful finishing touch for all standard siding. 


Write tor sample sales literature and complete 
information about these Sunmaster products. The 
address appears below. No obligation, of course. 


SUNMASTER CORPORATION 


2222 Fourth Street 


e Peru, Illinois 








We and money ahead, 


ATT 


ROOFING EQUIPMENT 
ENABLES YOU TO DO IT! 


FINISH THE JOB FASTER AND AT A PROFIT! 





\ 


\ 
\ 


\ 











Ask for circular on 
MATT Kettles, Buck- 
ets, Hot Stuff Carriers, 
Hot Stuff Buggies, 
Felt and Insulation 
Carriers, Mop:, Pour- 
ing Cans, Coil-Less 
Burners. 


Original MATT Felt Layer 
Now Offered at $60.00 Savings 


How many flat roof jobs did you finish this year? Did you come 
out on time and make the profit you expected? Was the fin- 
ished job one you could unqualifiedly GUARANTEE? Don’t 
get the mistaken idea that a Matt Felt Layer is only for big 
jobs. NO ROOFER SHOULD BE WITHOUT ONE! There 
are plenty of 50 to 70 square jobs being done every day . . . 
even to the point of strip mopping and tacking. Every job is 
a proud job. Felt is layed straight as a die, with no fishmouths 
or bulges. You don’t waste hot stuff because the flow is 
regulated and spreads on evenly. You also save costly yarn. 
Your men are lots happier. Back-breaking work has been 
cut down and the job goes through to a record finish . . . so 
you are TIME and MONEY AHEAD ... Order your MATT 
Felt Layer and save $60.00. The price was $375.00—Today 
it's $315.00 .. . ACT NOW! 


MATT COIL-LESS BURNER (0. 4015 West Lake Street, Chicago 24, Ill. 








Matt-Master Kettle 


“Hot Stuff” Carrier 








i 


“Hot Stuff” Pumps 











material. 


contractors. 
ment needed. 








Bondstone is today’s most inexpensive system of stone 


duplication. . 


. . Duplicates the beauty, the charm, the per- 
manence of natural stone. 


Exclusive franchises open to siding 
Only a small invest- 


Train your men in only two days 
to do a perfect installation job. 


EMCO CEMENT PRODUCTS, INC. 
PAXINOS, PENNSYLVANIA 











. . Immediate availability of 


Over 100 successful franchise deal- 
ers throughout the United States. 


Write or phone for complete de- 
tails... 


Phone: Shamokin 599R3 
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Mattes, Waldman head 
ISA this year 


Lee H. Mattes was re-elected presi- 
dent of the Insulating Siding Associa- 
tion at their sixth annual meeting in 
Skytop, Pennsylvania. Mattes is presi- 
| dent of the Mastic Asphalt Corporation 
with manufacturing plants in South 
Bend, Indiana; and Elizabeth, New 
Jersey. 


LEE MATTES 


Mattes announced a record break- 
ing year for the industry’s shingle de- 
| sign sidings, which are used extensively 
on new construction and home mod- 
| ernization. Builders have reported up 
to 50 per cent savings on exterior wall 
surfaces—including both labor and ma- 
terial on this new F.H.A. accepted in- 
sulating siding panel. 

He cited several building projects 
where the builder had used other ex- 
terior materials, and were shifting to 
shake design insulating siding, because 
of the product advantages and over-all 
economy that could be passed on to the 
consumer. 

For example, builders reported that 
the versatility in colors added contrast 
to their housing projects, which was 
quickly noted by increased consumer 
acceptance, and resulting sales of 
homes. 

Carpenters like to apply the material 
because it goes up quickly and is self 
aligning. The convenient size of the 
material requires that only one man 
handle and apply it; whereas some 
other building materials require that 
carpenters work in teams of two and 

| three men. 

Elimination of painting and mainte- 
nance costs is another plus factor in the 

| builders’ thinking. The insulation value 
of an insulating siding exterior wall is 
_comparable to a wood clapboard or 
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double-coursed shingle wall secured to 
a 25/32” insulation board sheathing. 


According to Federal Housing Ad- | 


ministration standards, an exterior wall 
covered with insulating siding provides 
sufficient wall insulation for most cli- 
matic areas in the United States. 
President Mattes forecast that the 
insulating siding industry could expect 
a sound and healthy expansion over the 
next several years. He mentioned in- 
creased consumer acceptance of insulat- 
ing sidings, widening geographic areas 
using the product, and increased uses 
on new and home modernization con- 
struction as trends indicating this pros- 


perous growth 


WILLIAM WALDMAN 

William Waldman of the Brixite 
Manufacturing Co. was elected vice- 
president. Gordon C. Estes of Globe 
Siding Products Co. was re-elected 
treasurer. William W. Wilson, West- 
ern Division manager of Bird & Son 
was appointed to the association’s Ex- 
ecutive Committee from the member- 
ship at large 

The association’s Publicity Commit- 
tee is chairmaned by Norman S. Gilbert 


of Jones & Brown, Inc. Chairman of | 


the Technical Committee is Frank W. 
Yeager of the Flintkote Company. Don- 
ald E. Frazier of Bird & Son was 
appointed chairman of the Production 
Efficiency Committee, and W. W. Wil- 
son is Planning Committee Chairman. 

A highlight of the meeting was the 
presentation of a console television set 
to Lee H. Mattes, who had been presi- 
dent of the association during the past 
year. 


25 


All Through The Building 


PROFIT 
OPPORTUNITIES 
with 
KARNAK 


Roofing and 
Waterproofing 


FABRIC 


1. Roof 
patching 
2. Skylight 
flashing 
3. Parapet 
flashing 
4. Window 
and Door 
KARNAK means PROFITS —_ “@shing 


KARNAK Is the packaged membrane fabric that’s 5. Cornice 
thrifty. There's no waste . . . use it down to the ° 
last inch. Easy te handle, easy to store, always flashing 
stays in perfect condition. 


KARNAK reduces labor costs, too. Unrolls smoothly 6. Foundation 

















in all weather. It’s easier, faster to apply. 
water- 


There is a KARNAK as- AN proofing 
phalt product for every BS | 
need, to meet every spe- O 2 
citication. > S&S Write TODAY for Ilustrated 


Specifications Book! 





L E W I . ASPHALT ENGINEERING CO. 
30 Church St., New York, N. Y. 
Manufacturers of Asphalt Specialties for 25 Years 











Applying A Promenade 
Tile Deck———_ 
Coming In December 
An A. R. & S. C. Exclusive! 





CLIFFORD SWINGING DERRICKS 


Get the load onto the roof deck 
instead of just up to it! 


The Clifford Derrick patented. out-swinging arm 
not only clears obstructions between the deck and 
the ground but it also swings the load in easily 
on ball bearings. 


Your loads are spotted well in on the roof deck 
with the labor- and money-saving CLIFFORD 
DERRICK. 


Write for details and the name of nearest dis- 
tributor. 


50 WEBSTER AVENUE 








SOMERVILLE 43, MASS. 
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MORE SALES! 

BETTER JOBS! 
GREATER PROFITS! Fill in—Tear off—and Mail 
Follow the Arrow 


| American Roofer & Siding Contractor 
| 425 Fourth Avenue 
| New York 16, N. Y. 





Send me facts on the items checked. 





. Aluminum Awnings 





. Aluminum Roofing 

. Asbestos Cement Shingles 

. Asphalt Roll Roofing 

. Asphalt Siding 

. Backer Board 

. Caulking Compounds & Guns 

. Caulking, Premoulded, & Closures 
. Cutters, Shingle & Siding 

. Cold Process Roofing 

. Decks, Roof, Precast Gypsum Slab 
. Felt Laying Machines 





. Flashing Fabric 


. Gutters, Eaves Trough, Leaders & 
Downspouts 


. Hoists & Derricks 
29. Hot Stuff 
32. Insulation, Batt & Blown 
33. Insulation, Sprayed 
34. Kettles 
36. Knives, Roofing 
37. Ladders 
39. Louvers 
40. Membrane Fabric 
41. Mops & Yarns 
42. Nails 
43. Plastic Waterproofing 
45. Roofing, Asbestos-Cement Corrugated 
66. Roofing & Building Specialties Manual 
48. Scaffolding 
50. Simulated Stone Siding 
59. Tools, Catalogs of 
60. Underlayment for Roofing & Siding 
61. Waterproofing Liquid 


Check the boxes opposite products or 
services about which you want information. 
Fill out the coupon. You will receive FREE 
the latest BOOKLETS, catalogues, informa- 
tion and details from the manufacturers. 
Do It NOW while you are going over the 
list, and send to American Roofer & Siding 
Contractor, 425 Fourth Avenue, New York 
16, N. Y. 


Other Items 


| Position 
| 
' Address 





NI " 
r Wwovember 


Breakage-Resistant 
Plastic Glass Used In 


etcetera ict-| ff GIVE VENTILATION 
iE a ctamee euctice (PROBLEMS THE AIR! 


panes have been replaced with white 


translucent Plexiglas acrylic plastic. and make Extra Profits F 
install 


“MIDGET” LOUVERS 
| 
6) to ventilate sidewalls and prevent condensation and 


moisture blistering. For use on flat roofs, eaves and 
soffits, unexcavated areas, gables, storm sashes, etc. 
AND the new “LD” series “Midget” Louvers are 
especially designed for interior installations such 
as finished basement walls, closets, cupboards, etc. 
—and on the exterior in places where structural 
characteristics shield the louver from the elements. 


the 

. . ‘ . . All “Midget” L rad tirely of t- f 
Plastic glass acrylic plastic, installed in + jase an pny tags tcn\ ee eats a “MIDGET” 
these 80-foot skylights at the Chester, aluminum in 5 convenient diam- 
Pa., post office, has replaced wire glass eters and are easily installed by 
that cracked when the skylights were drilling a hole of the proper , LO UVER 
opened and closed. diameter and tapping gently into COMPANY 
place. “Midget” Louvers also 
have built-in screens to keep 8 WALL STREET 
out insects. NORWALK, CONN. 


excessive cracki y an l 
gl iss panes il 
vere subye ted 
ts were ct 


1e acrylic plast 


sky lig 


} 





feet in area and '4-in ick, proved 


to have the strength and resiliency AJAX Roofing Brackets 
needed to withstand the wisting that 


sets in when the skylights are raised 


MAN-size — Superefficient 
ALL STEEL — Unbreakable 


or ventilation. In addition, the trans 
lucent panels liffuse more comfortable, 


vlare-free, light through the interior of 


ie building, according to post office 


personne | 





Built-Up Roof Business 


Seated tae . AJAX Building Bracket Co 
is already thinking about,” savs Mr oon A 1551 Rydal Mount Rd. 
Bacon : Cleveland Heights 8. Ohio | 
4. “And fourth,” continues Mr. Ba wend 


m, “the salesman must learn that the 
close of any sale involves NOT being THOUSANDS OF CONTRACTORS 
discouraged. He must remember that 3~~w7reorerreeeee es a ae 
if he were successful with every sale BENEFIT FACH MONTH AMERICAN ROOFER & 
that something would be wrong gen Siding Contractor 
erally. The salesman must remember from reading AMERICAN 425 Fourth Avenue. New York 16. N. Y. 
"i ; { Please enter my subscription to AMERICAN 
it 1s competition that keeps any firm ROOFER & SIDING CONTRAC-  RooFER & Siding Contractor, at $3.00 for 
going When it comes to training a TOR! You can, too, forthe small / one year. Bill me for this amount: 
sale — on the selling close of a repair subscription price of $3.00 per ‘ } Enclosed is a check or [] money order. 
job I have found that most salesmen year. AMERICAN ROOFER has ) My Name 
are apt to stay long too long with their all the news of the trade, new 
methods of application, new 
ideas of selling, and other sub- 
coataats” vane Wr. Bacss. “lt te abean jects the roofing contractor / Address 
oOo y Savs i aco t 1s < avs 7 . ) 
stimulating to both the firm and the should be familiar with. Use the ) Clty 7 


salesmen to know that our copper and coupon today ! shinai eta Aa albieatlia Arai Aang ten tis Steen Gear 








/ 
customers. If he considers it advisable } Position 
to stay on, he must learn to talk about 


( Company 
something very differently than repair ¢ 














> 2208480 


@ More economical 

@ Longer life 

@ Permanent handle 

@ More profitable roofing 


Tarzan mops cost you far less 
than “rolling your own.” 
Heads can be replaced on 
permanent handles, saving 
time and labor cost. 


Write TODAY for prices and somples. 


AMERICAN ASSOCIATED COs. 


S*s,Rtiany @ GEORGIA 


WEATHERSEAL 


Two-Way-Squeeze Washers will 
make perfect, leak-proof joints 


in your assembly! 
. BLACK AREAS 

ARE NEOPRENE 
a COMPOSITION 


JOINT 


Weatherseal Washers are metal 
bonded to neoprene composition. The two- 
way squeeze completely seals the washers 


outer edge as well as the 


one-piece, 


fastener shank, 
making it a valuable, cost-saving item in 
these and other applications: 


e Sheet metal roofing and siding 

¢ Auto body and chassis assembly 

¢ Sheet metal ductwork 

¢ Porcelain-to-metal assemblies 
Weatherseal increases fastener 


grip, 
lates 


unlike metals. 


insu 
galvanic currents in 
aids against rattle, 
POPSEAL, the fac 
tory-assembled fas 
tener and washer, saves 
time, reduces inven- 
i tory. You specify or 
supply the one Mle 
Write for a Weather 
seal Washer sample, stating your sealing or 
fastening problem. Large stocks for quick 
shipment 


FABRICATED PRODUCTS CO. 


West Newton, Pa. 


brass manufacturers are eager for pic- 


tures of our work to use in their nation- 
al advertising 

“In the case of Distel Roofing and 
aware from 
Start 


It took 


rganized to 


Metal Company we 
the first that we would have to 
doing only minor rey jobs 
us the first month to ¢ 
point | second month 
several bids 
eantime our 

in secure 1 SeVE 


salesn ur jobs for 


mutT rew 
Story of First Bid 


vas to put 
1] 


all new roof <¢ 


01 Building in 


g 1 insing 


| gravel over 


Mechanic prepares pitch for use in small 
kettle shown in rear. The kettle is an 
Aeroil of the stationary type. 

insulation and steel deck job, with ap- 
plied 90 squares of roofing with one ply- 
of vapor-seal mopped to the steel deck 
in hot asphalt layer of inch 
insulation and 4 ply 15 pound tarred 


with one 


felt laid shingle fashion over the insula- 
Over that we poured a coating 

of 60 pounds of pitch for 100 sq. feet 
for 100 


Sack mn. 


tion 


of area and 400 pounds gravel 


square feet,” explains Mr 


“Flashings were built to the top of 


parapet wall which is 8 inches above 


deck,”” he continues ‘Fl 


ted of three layers of 


ashings con- 
15 pound tarred 
in plastic cement. Then it 
was covered with one sheet of 90 pound 
Which 
the metal 


felt set 
mineral surface roofing again 
brought us up to flashing of 
turned down 
four inches over flashing (of felt and 


Ll « 


16 ounce copper flashings 


90 squares of surface, see above state- 


ment, et en- 
which were followed 
be copied here all 


also see ecincation she 
page 16 


and may in part). 


Finds Small Kettle Useful 


‘The kettle we purchased for our 


new company weighs only 8-600 pounds 


AMERICAN ROOFER 


—CONNERY’S— 

ROOFING 

KETTLES 
* 








Connery, one of the oldest 
manufacturers, offer modern 
oil burning kettles of superior 
desizn for heating tar, pitch 
and bituminous material. 


* 


Write for catalog -how- 
ing our full line of 


bettom fired and tube 
heating kettles, buckets. 


dippers, ete. 


— CONNER Y—— 
CONSTRUCTION CO. 


2nd & Luzerne Sts. 
PHILADELPHIA 40, PA. 














SPEEDY—STURDY 


The ONLY COMBINATION 
OFFSET LADDER BRACKET 
SCAFFOLD BRACKET 


hh Ss 


7 = 


Contractors: cut set-up and change- 
over costs as well as time on the 
job. This multiple purpose ladder 
bracket slips on any standard 
ladder in seconds. Safe! Rail 
supported, safety grip. Versatile! 
The only combination offset ladder 
brocket — scaffold bracket; un- 
excelled for either use. All in one 
compact unit. Tested! Widely 
used by efficiency-minded con- 
tractors. Handy for the home- 
owner. Write for specifications. 
Some top dealer territory open. 


S TEADFAST 


874 Franklin Ave., Thornwood, N. Y. 
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when full,” says Mr. Bacon, “On large 
jobs, this small kettle will save con- 
siderable time, because the crew will 
use the kettle on the roof. The kettle 
goes up in two pieces and is operated 
with bottle gas which is cleaner to 
operate and gives a much more con- 
stant heat than is usually provided by 
the larger type kettle used always on 
the ground. However, on small jobs 
the crew will probably continue to use 
the kettle on the ground and haul from 
the hot source to the roof.” 


Dormitory Roof 


“Our second new built-up roof went 
onto a new building which is a dormi- 
tory on the grounds of the State Tuber- 
culosis Sanitarium located at Howell, 
Michigan. In this case we followed 
specifications and added _ insulation 
which was specified by the architect. 
The insulation is a matter which is 
always discussed before the bid is sub- 
mitted to the State Administration 
Building and Construction Division. 

“With four mechanics on the roof 
on the Howell job, and the weather 
favorable we can expect it to be com- 
plete in less than one week’s time. It 
is a roof of 9000 square feet,”’ continues 
Mr. Bacon, in rapid, typical roofer-vo- 
cabulary. “It is 1 ply of 15 overcon- 
crete deck with | layer % inch insula- 
tion. 4 layers of 15 pound. 60 pounds. 
400 pounds pitch and gravel (see spe- 
cifications—page 13) added insulation 
which was specified by the architect. 
If this were a roof for private enter- 
prise the matter of insulation would 
have been up to the owner. 

“We got this job because we were 
the lowest bidder. The State adver- 
tised for bids and we were one of the 
firms replying. We also get business 
through the Dodge reports, 
architects and contractors and through 
study of the hoa litects, Contractors, 
Building, and Engineering Records and 
publications. When we learn that a 
general contractor has been awarded 
a job that’s when our salesman con- 
tacts him,” advises Mr. Bacon. 


Dairy Plant Job 


“With our third new job, which was 
for a Dairy plant putting a new roof 
on a new storage building here in Lan- 
sing the Distel Roofing and Metal 
Company is beginning to be known. 
In starting a new business like this,” 
says Mr. Bacon, “a manager must prov- 
ide enough equipment and materials 








MADE TO DO A SUPERIOR 
JOB: R. MURPHY 


stay sharp ROOFING KNIVES 


No Play — No Wobbling 


R. Murphy “Stay-Sharp” blades, processed from finest tempered 
steel, are famous for the way they hold up under tough usage. 
Their hand-honed razor-sharp edges cut the roughest materials 
easily. 

R. Murphy Knives completely eliminate any play or wobbling 
because of the precision riveting of blade and handle . . . the 
latter custom-designed for proper grip. 

For the steadiest, cleanest, easiest cutting roofing kunife—ask for 
R. Murphy “Stay-Sharp” Knives at your Roofing Supply or Hard- 
ware Store. 

There's an R. Murphy Knife for Every Purpose. Write for FREE 
catalog showing the complete line. 


STAY SHARP ROOFING KNIFE 


Tested Quality for over 100 Yeurs 





R. MURPHY’S 
SONS COMPANY 


AYER, 
MASSACHUSETTS 














NCREASE WINTER PROFITS | 





through , 


ADJUSTABLE PIPE No-Freeze | 
SNOW GUARDS for Roof Drains 


For Residential i 
Type Buildings 3-Pipe 


ll 
2 PIPES 14” LPS. 3 PIPES 34” L.P.S. Sell Them On Every 
Installed on old For large siate 


roofs without re- roofs, Spanish Tile, Job from Now Till Spring 
moving slote, ideal corrugated and 
for small homes. other steep roofs. 





Write Dept. “R” for catalogues and 





prices. To protect trade please use your 








| printed stationery. 
@ OTHER PRODUCTS 
Roof Scrapers Mops and Yarns — 
Portable Electric Bronze Roof Strainers 
w Guns Ladder & Roof 


AMondies Slag DAVID. LEVOW NEW TORK 


——EE—E————eeEOee eer ees eee 
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ROOFING YARN 


ALL TYPES—Several Grades 


Cut Lengths 


Roofing MOPS 


Complete with handles 


TOP QUALITY 


Reasonable 
Prices 


Immediate 
Shipment 


WRITE TO 


JOHNSON PRrobucTs Co. 


MEMPHIS, TENN. 


Manufacturers of Nationally 
Known JOHNSON Brooms & Mops 


600 Pounds 


hoisted 200 feet 


$340. 
F.O.B 
Chicago 
Speed the job, spare the man Roof 
ing gravel, hot stuff, roll roofing—all ge 
up faster, easier on roofing jobs with a 
King Model 340. One-man operated. Re 
turns its cost on a single job. For a com 
plete range of models and sizes for your 
perticular needs write for free literature 
todey! 


KING 
Model 340 


KING MFG. CORP 
‘y 3147 W. Chicago Ave 
} Chicago, Ill 


Up¥e) 
PORTABLE HOISTS 


AMERICAN ROOFER 


Short Cuts 


Versatility is a racteristic of 


mended for roofs with good drainage, 
nanufactured that is, roofs with a pitch of fou 
inches or more per linear foot. Roll 
roofing,—generally used on farm build 
ings—including 19-inch selvage edge 


] 


asphalt roofing, whicl 


in a wide variety of sizes, weights, 


shapes col and textures to meet 


Is supply 


ent of tik 


roofing, is applied to roofs with a pitch 


of less than four inches and more thai 

one inch. Methods of application of 

It roofing roll roofing vary, depending upon the 

proo slope. Below one-inch pitch, built-up 
isphalt roofing is used 


ee 


Stacks of Corrugated Roofing 
Lifted Safely with C-Clamp 


stack five or six sheets and attach a 


i C-clamp at the edge, near one end. Be 
indiing = si 


\ ters 1 


1 


sad sont . £ <e for thig Sure that the clamp is securely tight- 


ened. Then attach the windlass rope or 


| by means the lower tackle block to the clamp 
llass. Just Herbert E. Fey, New Braunfels, Tex. 


Popular Mechanics 





ntinued from preceding page) 
ful NOT to following cryptic notice may be read: 
The old sav 


nust also be as « 
» heavy to start Gentlemen : 
t “experience 1S thie 
We are very busy and would 
appreciate your consideration. 
Working hours 8:00 to 12:00 
a.m. and 1:00 to 5:00 p.m 
Visiting Hours 12:30 to 1:00 
p.m. and 5:00 to 5:30 p.m. 


ruth we learn re} 


starting 


i new 

tact we expect 

¢ vears to come.’ 

In the waiting R 
Heating Compan 


Rooting Company 1s 


Thank you. 
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Applying Asbestos- 
Cement Siding 
(Continued from Page 19) 
possible, renailing all loose boards 
Where the asbestos shingles are to be 
used over wood shingles or beveled 
siding, an even nailing base should be 
provided either by means of a rigid 
backer board or by filling out the wall 
suriace with beveled nailing strips 
(“horsefeathers” ) or lath under the ex 
posed butt edge of the old siding pieces 
New asbestos siding may be applied 
over 1x3” furring strips to stucco, if 
the stucco is in reasonably good con 
dition. The furring strips should be 
lf the old 


it should be 


nailed securely to the studs 
stucco is in poor condition, 
removed, together with the lath which 


held it 


be nailed directly over the old sheath 


Then the asbestos siding can 
ing. However, it should first be deter- 
mined by removing a small section of 
stucco whether there is sheathing be 
neath it. Ii it develops that sheathing 
was not used, then the furring strip 
technique is in order, In most re-siding 
fasten staff 


Where shingle 


moulding they 


jobs it is necessary to 
moulding over the trim 
edges butt against the 
should be imbedded tu 


the preferred wood for 


caulking com 
pound. Pine is 
staff moulding. Prime coating before 
pplication ll keep the moulding from 
staining 

lo guard against infiltration of wind 
and moisture, an underlayment of as 
phalt felt (at least 15 Ibs 


should be applied over the area to be 


weight ) 
sided. This underlayment should lap 
at least two inches at horizontal joints 
and at least six inches at vertical joints 
The underlayment applied durimg any 
working period should be limited to the 
area which can be covered with siding 
Nails or staples 
should be 
long enough to hold the felt in place 


during that period. 
holding the underlayment 


while the siding is being applied 

If flashing is not in good condition, it 
s] yuld he replac ed 
should be used 


Care in applying 


caulking compounds to avoid soiling 
shingle faces 

Corner Treatments: 

} 


Corners may be treated in any one 


three ways: (1) by lapping the 


shingle edges, (2) by the use of wood 
corner strips, (3) by using metal cor- 
ner beading with prepared channels to 
receive the shingle edges 


For a lapped corner joint, place a 








APPLICATORS: 





IMPROVE YOUR FINISHED PRODUCT 


AllR=O=CEL 
ASPHALTED BACKER BOARD 


Under Your Re-roofing and Re-siding Work 


BY USING 








4 Big Advantages 














Iveco Mart Registered U 5 ens Conedion Potent OWices © 1948 


ATR ©C-CEL 


P.O. BOX 62 


Reduces loss of asbestos shingles through breakage by providing 
a cushion over old siding. 


Nails can be driven home, eliminating complaints about rattles. 
It is an effective insulator. 
It acts as a vapor check, protecting original structure. 


Why It’s Better 


It is an extremely rigid corrugated board. 
Improves any re-siding or re-roofing job. 
sheets 30” x 48” for easy handling. Low priced 


Write for Literature 
ree ie. 


Asphalted. 
Comes in 


CCMEANY 


DETROIT 20, MICH 








PIGEON PROOFING 


Bird Nuisances Eliminated 
Effective — Economical — Lawful 


Positive 


— Beware of Patent Infringements — 
OUR WORK GUARANTEED 


THE STAN-GARD PIGEON & BIRD REPELLENT CO., INC. 


523 West 184th Street 


WAdsworth 7-3300 
CABLE STAN-GARD 








ROOFERS MOP YARN 


Duck — Denim — Cable Cord 
White Slasher — Soft Slasher 


Samples on Request 


E. L. HILTS & CO. 
Box 2384 Hickory, N. C. 








? : 


Red c ALUMINUM 


SOLD BY LEADING JOBBERS 


PARALASTIC PRODUCTS CO. INC. 


122 EAST 42nd STREET, NEW YORK. N.Y 


Permanent 


New York 33, N. Y. 





OR ae Oe 


Cable cord — linen — rayon cord — duck — beamer 
hard slasher — C4 slasher 


TOPS PRODUCTS OMPANY 





Roofers’ Supplies 
Contractors’ Supplies 
Anything You Need 
ALL STATES ROOFERS SUPPLIES 


2107 W. LAKE 8ST. CHICAGO, ILL. 

















CLASON | 
SNOW GUARDS | 


For new Slate Roofs, Spanish Tile 
Roofs, Old Slate Roofs, Flat Tile 
Roofs, American Method Asbestos 
Shingles and French Method Asbes 
tos Shingles and for Meta! Roofs 


CLASON SNOW GUARDS 
Standard for Fifty Years 


THE M. N. CARTIER 


& Sons Company 

275 Canal Street, Cartier Building 
Providence, R. 1. 

Write «us for Roofers Wholesale 


Prices 











Gives Siding Jobs Improved 
Protection and Appearance 


On every As- 
besitos Siding 
job, where ap 
pearance is es 
sential, you can 
save valuable 
time, simplify fit- 
ting at corners 
and along win- 
dow and door 
frames. give added protection. by using in- 
dividual sinc corner strips. . . . Made of 
oxidized zinc . . . will not stain. Lengths 
suitable for any Asbestos Siding Shingle. For 
complete details write 


BUGHER MANUFACTURING CO. 


Formerly DOUBLE GRIP BRASS CLIP CO. 
811 S. Main St. Kokomo, Ind. 





FLAT ROOFING TINS 


13%q in. to 2 in. Diameter .07c per Ib 
F.0.B. St. Louis 
Samples On Request 


MISSOURI STEEL & WIRE COMPANY 


1406 NO. BROADWAY ST. LOUIS, MO 








TO SUBSCRIBERS DESIRING 
CHANGE OF ADDRESS 


Y 


t Be sure to send 
your “old oddvess together with new ad 
dress 











whole sidewall 


ngle again 


Mark and cut the a ning vertical 
edges at the building corner 


to torm 


a lapped corner joint, and smooth edges 
with a file. (Because of the pitch of 
the shingles, t cort ittora lapped 
ingle to the 
orner joints 

and right 

1 exposed 


oining walls 


Credit Relaxed 
For Re-Roofing, 
Home Remodeling 


it , 
A e same 


igainst the 
hazard of 


new beauty v 
rotecting ] 


elements and tl 


AMERICAN ROOFER 


Manufacturers 
& Distributors 


Everything for Roofing and 
Waterproofing 
CAULKING COMPOUND 
ALUMINUM PAINT 
BITUSTATIC CEMENT 
ROOF COATINGS & CEMENTS 
INSULATION 
ROLL ROOFING—FELTS— 
PITCH—ASPHALT—COAL TAR 
COPPER—GALV. IRON 


Insist on Genuine Durex Products 


METROPOLITAN 


ROOFING SUPPLIES CO., INC. 
286 East 137th St., New York City 


CORKBOARD 
| INSULATION | 
STEAM-BAKED Mee 


SAVINGS Cnn 
RECTOR INSULATIONS | 


r Minera Trading 





“Buy from Frey” 
TOOLS 


FOR THE ROOFER 


Frank P. Frey & Co. 


2634 W. MADISON STREET 
CHICAGO, ILL. 














COMING! 
More and Better Articles 


on Insulation 
Siding and 
Steep Roofing 
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Pastel Colors 


(Continued from Page 23) 


would tend to out-date the heavier solid 
colors and blends of the past 

In heat reflection, the attic or up- 
per floor of a building would be about 
10 degrees cooler. In fact, a difference 
»f 40 degrees temperature will be re 
corded on a sunny day under the sur- 
face of a black shingle as against a white 


-$ 


INSULATION 


one. What with the growth of air con- 
ditioning, the pastel roof would assure 
less heat load and prove ideal and 
money-saving. 
New Markets 

There is reason to be confident that 
pastel colors in roofing and siding will A 
capitalize present and future trends. __ACOUSTICAL CORRECTION 
They already are best sellers in Florida, Sz sient 


SprayCraft 


SprayCraft has an extremely high coefficient 

. ‘ of sound absorption. This makes it ideal for 

the southwest and on the Pacific Coast. Re te er oa 
; : interior insulation in churches, auditoriums, 

(In these regions pale gray and white, EE 

° . Aaa 

in fact, today are several times better CONDENSATION CONTROL 

than the deeper colors of the past.) EE Epa Condensation is effectively controlled by SprayCraft 


offices, restaurants and theatres. 


d 





Change is traditional to the Ameri- pening a tr industrial and home market. 
v: ‘ f life—it is one of the forces PA we 
a po sg, Shr - gh. : ZEEE SprayCraft is ideal thermal insulation. Sprayed from @ 
which help underwrite business and _FIREPROOFING 


ce a ea en ae gun directly on any surface it forms a uniform coating, 
ence ospe I OOnNg « siu~ 
I I - eliminates the dust usually present during application, 


ing, changes may involve production 
< and is water-repellent, wind-tight and fireproof. 


difficulties. Yet in the more progressive y 

sense they offer a challenge to profit ZEEE 

, . Se Since it can be applied on ANY surface, EVERY building 

tion of the American consumer _ is @ prospect for SprayCraft. Large volume, big profits, 
There are good markets to broaden th ds of prospects. . . . Witte todent 

and cultivate, and pastel colors may 

well lead the styling parade of the fu- WRITE 


= waz= SPRAYED INSULATION, INC. 


56-58 CRITTENDEN ST. NEWARK 4, N. J. 





and they contribute to a happy satisfac- 




















“It's worth $200 but cost $2” 
“Best stuff for salesmen I ever saw” 


“Helped us in selling” 
tractors about 








Nailing It Down 
(Continued from Page 11) 


worked per week are increasing 
and unemployment is being re- 
duced to a minimum. 

All these factors point to a need 
for sharper sales promotion aimed 
at specific groups, creative mer- 
chandising that recognizes the 
needs of these groups and tries 
to overcome the disadvantages 
brought about by changing condi- 
tions. SH 


These are just a few ts from 





My Hardest Sale 


A file size brochure containing twenty authentic, practical stories trom roofing 
and siding salesmen of their actual closings. 


For Salesmen Who Want to Make More Money 


Modular Coordination 


This brochure 


(Continued from Page 25) 
the cost of erecting the structure. 
“The development and adoption of 
modular coordination is a joint project 
of the Producers’ Council and the 
American Institute of Architects, un- 
der the sponsorship of the American 
Standards Association 





should be studied 
by every salesman 
im the roofing, sid- 
ing and insuiation 
industry. It is a gold 
mine of practical 
sales experiences 
Straight from the 
shoulder, it makes 
interesting reading 
and gives money- 
making information 
Each $2.00—10 or 
more, $1.50 each 


AMERICAN ROOFER & SIDING CONTRACTOR 
425 Fourth Avenue, New York 16, N. Y. 


Send me ot once copies of “My Hardest Sale.” |! enclose 


check money order (or bill me) 


Firm 


Address 











NERSICA Goes National, 
Name Is Changed 

\s of November Ist the North East 
Siding & 1 Con 
ract rs Association h national 


Rooh 


wccording to an annout received 
trom (¢ N. Nichols. \ ging Direc 
Retaining the initial; vl it 
now! miliarl NERSICA’s 


Established 


Air-O-Cel Co. .. 
Ajax Building Bracket Co. 
All States Roofers Supplies 
American Associated Co.'s 
Armstrong Cork Co. 
Barrett Division, Allied Chemicals 
Dye Corp. 
Beacon Sales Co. 
Bugher Manufacturing 


vould 
Co : . ist ta t eT 
albar Paint & Varnish Co. 
arey Mfg. Co., The Philip 
artier & Sons Co., The M 
‘ertain-teed Products Corp. 
onnery Construction Co 


Zw ott 


New Laboratory for 
Durability Studies of 
Protective Coatings 


\ specia 


te 


Emco Cement Products, Inc 


Fabricated Products Co 
Frey & Son, Frank P 2 igt , constructe 


Products Co., Ine. 
Back Cover 


Globe Roofing 


Hilts, E. L. & Co 
Hyde Mfg. Co. 


Johnson Products Co 
Johns- Manville 


King Mfg. Corp. 
Kirby Industries 
Lewis Asphalt Engineering Co 
Levow, David 


Maizewood Insulation Co 

Matt Coil-Less Burner Co 

Metropolitan Roofing Supplies Co., 
Inc. 

Midget Louver Co. 

Missouri Steel & Wire Co 

Murphy's Sons Co., Robert 

My Hardest Sale 

Mundet Cork Corp 

Paralastic Product Co 

Rector Mineral Trading Corp 

Reynolds Metals Co. 

Roofing, Siding & Building Specialties 
Manual 


Sprayed Insulation, Inc 

Stan Gard Pigeon & Bird Repellent 
Co., Inc. 

Steadfast Equipment Co 

Sunmaster Corp. 


Texas Co., The 
Tops Products Co. 


AMERICAN ROOFER 


Insulation Market Survey 
(Continued from Page 15) 


of non-insulated home owners, in three 
times out of four among people for have 
already bought insulation 

Che outstanding lesson of all, more 
over, both for dealer-salesmen and for 
home owners, is that a grand total of 
93 per cent of those who have bought 
ome insulation say emphatically 

“It came up to our expectations.” 


Cold Turkey Canvassers 


(Continued from Page 13 


to make his share of the job a bit easic 
He must go and on, ringing his share 
million 
tells 
them, 


The law o 
that if he 
sooner or 


doorbells 


ta 


averages him rings 
later, he 


is bound to run into somebady 


enough ot 
who 
interested in what he has to 
that 
crack and an 


1) 41 
Will be 


But until door is open¢ 


INMUISILI VE Voice 
hasn't the faintest idea 


will be 


says * vé "ae he 
slammed 


leomed like 


vhether door 
ie will be we 
€ pt digal son He meets all sorts 


t rebuffs, sometimes even insults 
| hese he expe ts 


Photo & Data From “The 





CLASSIFIED 
ADVERTISING 





Under this heading classified advertisements 
are accepted at the uniform rate of 12 cents a 
word, but no advertisement taken for less than 
20 words with a minimum charge of $3.00; 3 
months at 10c per word per insertion. Check 
or Money Order must accompany copy of Clas 
sified Ad. Advertisements soliciting dealers or 
distributors, or new products for sale. not 
in classified section. Address all 
ified Department. 
AMERICAN ROOFER. 425 Fourth Avenue, New 
York 16. N. Y. 


accepted 


ications to Cl 





SITUATION WANTED 


rience 


EXECUTIVE SALES years’ expe ; 
t les Business 2 


S u Sales Management 
Degree. a 4, m 
thwest 


tractor, 5 Fourth Ave- 


MISCELLANEOUS 


SALESMEN: lf want mprove y 
teck 1 yet u Hardest S 
hentic stories from me 
lows who ¢ yut every 
the dotted line. There 
10 cents per st 
Send for one r seve 


Fourth Aver N 


ries at 





PROFIT MAKERS from CAREY 


NEW WHITER WHITE! 





Ceramic Glazed Asbestos-Cement Siding 


Help your customers beat the high cost of painting! 
Recommend Ceramo, the ceramic-glazed asbestos- 
cement siding with a whiter non-porous surface that 
resists dirt, stains, grime, is easy to clean. Ceramo 
saves on repair bills, too. Won’t burn or rot. It’s 
ideal for new homes or re-siding jobs! Order now 
for a profitable fall and winter season. 





CARPENTER’S DELIGHT! 


Extra-Flexible Asbestos-Cement Wallboard | 3 


For use indoors or out. Contains up to three times as 
much asbestos fibers as other wallboards—for extra 
toughness, durability, flexibility. Yet Careysote is 
easy to “work.” Comes in big 4’ x 4’ or 4’ x 8’ 
sheets that saw and nail like wood. Resists fire, rot, 
rodents, termites. Carpenters swear by it—and 
amateurs depend on it for more “professional’’ re- 
sults. Stock up now for the fall and winter season. 


—_ 


FROM THE HOUSE OF CAREY— 





N Ask your Corey Representa- 


Fire-Chex Asbestos-Plastic tive to show you samples of 


Shingles + Fire-Guard Rock 
LERTAED Wool Insulation + Bath- wonder-working Ceramo 
room Cabinets and Acces- 
sories « Ceramo « Carey- ond Careysote. . get 
Paoovers’ UE SALE, sote « Kitchen and Attic 
Ventilating Fans « Other all the facts on this profit- 
Famous Products for Home, 
Farm and Industry making pair! 


The Philip Carey Mfg. Company, Lockland, Cincinnati 15, Ohio 
in Canada: The Philip Carey Co., Ltd., 277 Duke St., Montreal 3, P.Q. 








lok SHINGLES 


sale! 
new ap- 


] hey want quality, ! 
rd WINDIok shingles 4% 
1 Here’s why --> 
y new, exclusively difter- 

e beauty ° Globe's 


colors, 9° 
experts, 


enables Y° 
the most disc 


GLOBE — 
otch 


custome 
companies reco 


Vertigrain, 
three fea 
WINDIoks easi 


or phone 
OOFING propucts cO., INC. 
p, O. Box —Whiting, Indiana 


For complete details write, wire 





